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F
or several harried afternoons

now, I’ve sought solace in Elli-

ott Hundley’s latest exhibition.

I can’t remember the last time 

I had this much fun looking

at painting, assemblage, ceramics, 

collage, etc.

The show at Regen Projects in Holly-

wood is part retrospective and part de-

parture: Hundley’s previous exhibitions

have nearly always taken as their start-

ing point a single text or work of litera-

ture, often a classical or modern play, ex-

ploded and suspended in riotous mixed-

media works with contemporary refer-

ences. The collage elements begin as

photo sessions where the artist’s friends

and family act out parts of the play under

his summary and direction. They don’t

necessarily read the play themselves, so

this part is kind of like an Oulipian game

of telephone-meets-dress-up, with neon

lights and wearing cheeky handmade

costumes, or often nothing at all. They’re

printed and cut out like paper dolls.

“Echo” is a series of different cham-

bers courting different kinds of atten-

tion. Entering the gallery you’re greeted

first thing by “Her House Smoldering”

(2011), a ruin-like sculpture made of foam

cinder blocks held aloft with bamboo

scaffolding and crawling with pins — it’s a

gate, an invitation to Hundley’s histories

and processes and spaces of play. The

central galleries are meant to echo the

artist’s Chinatown studio but feel like a

museum’s craft and anthropology de-

partments exploded in the blender. The

cool lavender of the foam walls reminds

me of the coloring of more sober, histori-

cal, conservative art spaces — I’m think-

ing of the Huntington or the Norton Si-

mon, anywhere old paintings tend to

hang on dusty or jewel-toned walls, signi-

fying history or depth.

Speaking of which, I don’t like all this

talk of the helplessly postmodern flatten-

ing affect of collage. Hundley does away

with that myopic view right quick, mixing

cutouts of his own photography subjects

along with the obligatory ads and

ephemera, adding the heat of subjective

association in lieu of total observational

detachment. There is a literal depth too.

Get up close and you’ll see how he ar-

ranges the individual elements of his

pinned collages, most of them only a few

centimeters in diam-

“CHANGELING,” from Elliott Hundley’s exhibition at Regen Projects, incorporates oil, encaustic, photographs and collage. 
Photographs from Elliott Hundley / Regen Projects

“HER House Smoldering” (2011) is
like a gate — of foam and bamboo. 
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Attentive to needs
A retrospective of

Elliott Hundley’s work
knows that viewers
want to have fun.

BY CHRISTINA CATHERINE

MARTINEZ

[See Hundley, E6]

For 20 years, the Los An-
geles hip-hop duo People
Under the Stairs forged a ca-
reer as independent artists
that far exceeded anyone’s
expectations, let alone its
two members, Double K
(Michael Turner) and Thes
One (Christopher Portu-
gal). Twelve albums, twice
as many singles, hundreds of
shows, and a fanbase that in-
cluded everyone from the
late Mac Miller and actor Bill
Paxton to the writers on
“The Simpsons.” Sitting in-
side the custom sound stu-
dio he built within the ga-
rage of his family’s home in
the South Bay, Thes smiles
wryly: “Our career arc was
comically unbelievable.”

However, nothing is less
hip in hip-hop than trying to 

An extraordinary requiem for a rapper

CHRISTOPHER PORTUGAL, known as Thes One, was one half of the rap duo People Under the Stairs.
Jason Armond Los Angeles Times

Thes One’s ‘Farewell,
My Friend’ honors his
People Under the
Stairs partner. 

By Oliver Wang

[See Hip-hop, E3]

A creator 
of classics

The singer, piano
player and Motown
legend Barrett Strong
dies at 81. E3

Comics ................... E4-5

Puzzles ...................... E4

Slumping ratings, cost-
cutting, show cancellations
and — comedy? 

The path of CNN has
been a bit rocky since it be-
came part of Warner Bros.
Discovery last year and the
parent company’s chief exe-
cutive, David Zaslav, picked
veteran news and late-night
TV producer Chris Licht to
run the network that cre-
ated the cable news business
nearly 43 years ago. 

CNN has cut personnel
amid broader cost-cutting
efforts at the parent com-
pany. But Licht, 51, has been
deliberate in his program-
ming moves. He launched
“CNN This Morning” with
Don Lemon, Poppy Harlow
and Kaitlan Collins, which is
starting slowly in the ratings
but growing since it began
simulcasting on HLN. He’s
announced an upcoming re-
vamp of CNN’s daytime line-
up, moving it away from the
traditional behind-the-desk
news reading and using a
trio of anchors. 

Licht has yet to take a big
swing in prime time — the
network has never replaced
host Chris Cuomo, who was
fired in December 2021 — al-
though it’s likely a comedian
will be part of the equation.
(Fox News is drawing more
than 2 million viewers a
night with a comedy-driven
talk show, “Gutfeld!”) CNN
will test those waters start-
ing this Friday with “Over-
time.” The extension of
HBO’s topical comedy talk
show “Real Time With Bill
Maher” will be shown on 

Chris
Licht’s
CNN
moves 
The network boss
talks about restoring
trust and why he
deleted his Twitter. 

By Stephen Battaglio

[See Licht, E6]

This story contains spoilers
for Episode 3 of HBO’s “The
Last of Us” and correspond-
ing moments from the 2013
video game.

The third episode of “The
Last of Us” takes viewers
back to the beginning of the
world’s fungal apocalypse.

Sunday’s installment,
the most intimate of the se-
ries so far, introduced audi-
ences to Bill (Nick Offer-
man), a gun-toting, para-
noid, self-described surviv-
alist who appears to have
been one of the few people
prepared to live in the world
after the mysterious mutant
cordyceps outbreak. Bill’s
mistrust of the government
meant that instead of being
rounded up with the other
residents of his town, he
stayed behind to build a for-
tified base around his home,
ready to live out the rest of
his days blissfully alone.

Key to all
of ‘Last 
of Us’
New episode of HBO
series changes Bill 
and Frank’s story from 
the game. Here’s why. 

By Tracy Brown

[See ‘Last of Us,’ E2]
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eter, along different lengths
of the pins. It’s unnerving to
be the audience for such ges-
tures: operatic in their me-
ticulousness, observable by
dint of their tiny optical real
estate.

Hundley takes full ad-
vantage of his myriad mate-
rial mediums to offer a sen-
sation rarely associated
with modern theater: care. I
feel — I’m not sure how else
to say it — cared for by this
work. Call it the transitive
property of care. I feel the
pleasure of this attentive-
ness, even if its undercur-
rent is anxiety (and how
could it not be? The show is
literally on pins and nee-
dles!). It fuels my pleasure in
looking, of paying attention
to his attention. The walls
are thrumming with it,
mainly through the way the
mosaiclike collages wend
between the works. Tiny se-
quins and pictograms are
strewn all over the place like
seeds thrown to Echo,
Hundley’s pet parrot and
the exhibition’s namesake.
The pink foam sculpture
“Echo” (2022) was made in
collaboration with the many
bite marks of the parrot’s
beak. It’s collage in the nega-
tive.

I spotted the Kool-Aid
man — twice, across two dif-
ferent works. A minor detail,
and probably a coincidence.
But Kindor (he has a name)
is also an avatar who likes to
break the fourth wall. Or
any wall.

The star of the show is
“Balcony” (2021) a 40-foot-

long mural in the back
room, taking as its starting
point Jean Genet’s satirical
1960s play of the same name.
The play follows the com-
ings and goings at an up-
scale brothel, helmed by
Madame Irma, in an un-
named city in the throes of
revolution. As the play
progresses, the games of
power and fantasy within
the brothel collapse into the

action of the revolution pro-
gressing just outside. Hund-
ley’s “Balcony,” a medley of
aforementioned collage el-
ements interrupted by col-
orful pools of poured en-
caustic on large linen pan-
els, is also a collapse of
power and play, constructed
one tiny element at a time
over the course of lockdown.
You have to get close and
walk the length of it many
times, and yet I doubt any
two viewers could extract
the same experience from it.
It’s hot and inviting. Hund-
ley plays Madame Irma to
whatever fantasies and as-
sociations we might bring to
this incredible quilt of im-
ages.

Though each painting is
a stage, “Echo” sometimes

operates like a text in itself.
The interstitial collage el-
ements play the role of foot-
notes, or more accurately,
the marginalia of a slightly
older, wiser reader revisiting
a beloved book. The show
spans 22 years of work, and
Hundley is kind to both him-
self and us in mitigating the
impulse to edit older works
by framing them with these
little bits and pieces of elu-
sive references, pinned like
butterflies of memory to the
margins of making.

Margins — this kind of
textuality is always a bit ka-
leidoscopic, no? A bit
freeform, a bit personal? I
have many books, scripts
and plays in my apartment,
the texts wreathed with lay-
ers of notations in different

colors; visits from different
Christinas I have been.

Here, the anxieties of
the past all hang together
in louche reconciliation.
There’s a word for reconcili-
ation with the past. Forgiv-
eness? Oof. Can you look in
the mirror and say, “I forgive
you” without throwing up in
your mouth a little bit?
That’s perfectly normal. Go
look at these collages in-
stead.

Specifically, take some
time in front of the big foam-
backed one, “The Plague”
(2016). It’s puckered with
what looks like bright red
mouths. For a moment, I
thought they were the back-
sides of those novelty wax
lips that at one point in this
country were somehow con-

sidered candy. They are in
fact hollow plastic to-
matoes, halved and bent
into the suggestion of lips. 

During a walk-through,
Hundley explained that he
was thinking about the
trope of an audience throw-
ing tomatoes at a per-
former. 

Frozen into gummy
smiles, these weird mouths
demonstrate how the solidi-
ty of the self-forgiving clown
can take on anything, even
the disdain of the audience,
catching it like a bullet in
the teeth. It may knock
some teeth out in the proc-
ess, but there is nothing
scattered that can’t be gath-
ered up and put away for lat-
er, waiting its turn for salva-
tion from a newer you.

“THE PLAGUE,” a 2016 Elliott Hundley piece, layers a bounty of visual detail across 96 by 147 inches of panel.
Joshua White Elliott Hundley / Regen Projects

Been having
fun for years
[Hundley, from E1]

CNN at 11:30 p.m. ET and
8:30 p.m. PT.

Licht shared some
thoughts on his vision for
CNN in a conversation last
week on a Zoom call from his
office in New York.

How are you feeling about
the fishbowl aspect of this
job, where every move
seems to be analyzed and
criticized? Were you pre-
pared for that?

It’s a symptom of CNN’s
place in society. It’s an in-
credibly big job that de-
serves this level of scrutiny,
and when Zas offered me
the job, he probably said 37
times in one conversation
how brutal it was going to
be. Intellectually, I abso-
lutely expected this and I’m
not surprised at all. 

How is it emotionally?
Listen, you have to re-

member that I took this job
because I was very clear on a
vision of what I want to do
and where I fit into Zaslav’s
vision of the company. So
that’s why I deleted my
Twitter account. I’m not
really susceptible to the
highs and lows of it, because
I’m really very focused on
the end product.

What do you think is better
about CNN since you ar-
rived?

Too early to say because
we haven’t really executed a
lot of what we’re going to do.
But I hope that CNN is
better in that I’m allowing
people to do their jobs and
leaning into the talent that
we have here. If I’m a corre-
spondent, I feel like perhaps
I have a bigger voice. 

Are the correspondents
getting more airtime?

Absolutely. We have
fewer contributors, and
we’re leaning into more
conversations with corre-
spondents about their
reporting. They’re influenc-
ing the coverage in a way
that they didn’t before.

So there was some report-
ing that said you’re looking
to do some type of topical
comedy show in prime
time. Is that true?

No. I worked on a come-
dy show. And it took over
200 people to produce an
actual comedy show. So no, I
would not be so foolish as to,
in one fell swoop, hurt the
brand of comedy and news
by trying to do a comedy
show on CNN. 

What are you doing?
I’m casting a wide net to

help broaden the appeal of
our prime time. But at the
same time, I can’t offend our
core audience of news junk-
ies. I would never do any-
thing that would hurt the
brand and reputation that

we’re working so hard to
restore.

Are you talking to comedi-
ans about being part of the
new prime-time show?

We are in conversations
with culturally relevant
individuals from the worlds
of entertainment, sports
and comedy who can bring
fresh and unique perspec-
tives to the news.

Most funny comedians are
liberal. Even Bill Maher
has a liberal sensibility.
How will this work for a
network that is trying to
appear less politically
partisan?

There is nothing wrong
with opinion or perspective,
especially in prime time, but
it has to be authentic. We
are completely uninterested
in partisan hackery and
ideological talking points.

What is it about CNN’s
reputation that has to be
restored?

I think we have to restore
trust. It’s that simple. You
can talk to a lot of different
people as to why that has
eroded, but as opposed to
looking back I will say one of
our missions is to restore
our reputation as the most
trusted name in news. We
certainly have research that
shows that [trust] has
eroded.

You wanted to get more
Republican lawmakers on
the network, and it seems
like that’s happening. How
did you do it?

It was a very simple
message. If you’re looking
for a softball interview, then
that’s not us. However, we
also want to be a place
where we can have an open
exchange of ideas no matter
where you’re coming from,
and that you would be
treated with respect. We
won’t invite you on to score
points on you. Come on and
have an honest and open
discussion about what your
vision is for the future of this
country, and be prepared to
answer respectful, tough
questions about that. And
that’s the message I brought
when I went up on Capitol
Hill. I spoke to the same
number of Democrats and
Republicans when I went up
there at every level of leader-
ship and basically said that
same message. Because it
was also: “Democrats, don’t
come on and expect that
you’re just going to get a
rubber stamp.” We’re going
to ask questions that help
illuminate whatever we’re
talking about for the audi-
ence. And it all feeds into the
broader strategy of trying
not to be cable news. We’re
trying to be news on cable.
And the difference is cable
news is, you would invite
people on to have a food

fight and that was enter-
taining. But I think that
doesn’t serve society as a
whole.

I don’t want to use the word
“deal,” but do you have to
set any type of conditions?
During the coverage of the
vote for speaker of the
House, you had Ryan Zinke
on. The Republican
congressman from Mon-
tana with his cowboy hat.
I’ve never seen him on
cable news. He resigned
from the Department of
the Interior in the Trump
administration and was the
subject of numerous ethics
investigations. He came on
CNN, and he wasn’t asked
about any of that.

There are absolutely not
deals like that. But I think it
has to make sense in the
scope of the discussion
we’re talking about. If he
was coming on to promote
something that flies in the
face of something in his
past, then absolutely we
would then go, “But wait a
second, you had to retire,”
or “You had to resign be-
cause of X, Y and Z.” But if
he’s coming on to talk about
a narrow focus, as he did
about what was happening
on the floor of the House,
that is not the appropriate
forum. If we’re doing a
broad-ranging interview,

then of course you’re going
to ask those questions.

So what was the fear factor
for Republicans before?
Why were they not coming
on?

The general sense was
that you would not get a fair
shake and you wouldn’t be
allowed to make your point.
Although some people came
on our air specifically to
fundraise. And I don’t want
CNN to be a place where
you’re going to have such a
combative experience that
you go fundraise off of it. It is
best for our audience to
understand where every-
body is coming from.

How do you assess the
performance of “CNN This
Morning”?

Early days. It’s just find-
ing its footing. I think we
have all the right raw mate-
rials, and now it’s just really
about coalescing how the
show is produced around
those three personalities
and utilizing the resources
of the network as best as it
can. “Morning Joe” took
about a year to get its foot-
ing. 

The ratings were up 7% in
the fourth quarter last
year, helped by the cov-
erage of the House speaker
vote. But the numbers were
down for the network over-
all in 2022. I know you’re in
a rebuilding mode, but at
what point do you expect
them to rise again?

What we are doing is
fundamentally reformatting
the network. And it’ll take
some time for that to get
into a rhythm, and then it’ll
take time to market it. And
so it will take some time to
grow again. I have explicitly
been given that time. Be-
cause the people I work for
understand that we didn’t

get here overnight and we’re
not going to get out of it
overnight.

You often beat MSNBC in
the 25 to 54 demographic
during the day. There is
also a news viewing habit
during the daytime in
which the audience expects
a certain person to be there
at a specific time. Why play
around with that?

The new format com-
pletely establishes CNN’s
credibility and reputation.
Because that is what’s on in
offices around the country,
in Congress, etc. And we are
just redeploying those fa-
miliar faces who are not
newsreaders, they’re actual
journalists. So it’s leaning
into their strength, putting
them in the same cities, and
then really pulling back the
curtain as to how we gather
news and how a story incre-
mentally changes over time.
You’re taking three anchors
and you are evolving the
news as it evolves for the
viewer. In my mind, I want
people to be making an
appointment with CNN and
really showcasing what only
we can do, which is global
newsgathering. At one point
I thought maybe we put the
9 a.m. editorial call on the
air. But I was talked out of it
for a variety of reasons.

Lawyers probably talked
you out of it.

I’m leaning into what
makes us special and what
will make us look different
from our competitors. It’s all
about news on cable, not
cable news, and trying to
differentiate ourselves from
our perceived-by-media-
writers competition of
MSNBC and Fox. I want us
to be completely independ-
ent of that. So we’re going to
try this. It feels authentic.
Those people who felt com-
fortable with the anchor
and the appointment that
you’re talking about, I fully
believe that they will start to
make an appointment with
CNN. 

CNN is younger than the
other news networks. But
younger people are the
ones who are abandoning
pay TV. How are you going
to reach them in the fu-
ture?

You realize that I have
the No. 1digital platform in
the world? That’s where
they’re connecting with the
brand. People that will
never buy cable and have
not bought cable are con-
necting with CNN far and
away at greater numbers
than any other newsroom
on our digital platforms.
And so that’s part of our
growth strategy. But at the
same time, we have to really
make the linear TV product
essential, so that at some
point when it’s not on cable,
the audience will have a
brand recognition and a
desire to interact with CNN,
and that linear product will
appear someplace where

they are.

You’ve done some cost-
cutting, like other media
outlets. But I was a little bit
surprised that you are not
going to buy any more films
or series from outside
producers for CNN Origi-
nals.

Why was that surprising
to you?

Because those programs
and movies gave CNN
appointment viewing and a
library that could be amor-
tized over time. The con-
tent was easy to promote
because of the big-name
talent involved. Why do you
think this was a place
where you should cut?

First, I think we can do
some of that with our own
people. And I think we can
really lean into making
long-form programming
that will have some of those
same benefits. Also, I am
part of Warner Bros. Discov-
ery, which has all kinds of
resources and content that
we can also utilize on our
platforms. [Amy Entelis,
executive vice president for
talent and content devel-
opment] did an incredible
job building that unit. It just
got nominated for an Acad-
emy Award [for “Navalny”].
And she is in the middle of
building an internal studio
that can do some of that
really glossy high-end stuff
that we’ll roll out next year.

That will be Oscar-worthy?
Why not? If we do it in a

way where between leverag-
ing resources at Warner
Bros., using our people that
are some of the best in the
business, and some limited
co-productions, I think we
can absolutely scratch that
itch.

Is your message about
where you want to take the
network resonating at all in
the ad community and
perhaps even helping firm
up your position as the
news channel that gets the
highest ad rates?

One hundred percent.
There’s a major advertiser
that pulled all of their adver-
tising off of CNN who is now
willing to come back. It was
too controversial for them. I
met with their chief market-
ing officer personally and
explained what the vision is,
and it was very warmly
received. They actually
pulled their advertising off
of cable news because it
became this thing that they
didn’t want to be a part of. 

How often does David
Zaslav call and say, “Hey, I
like that,” or “Hey, what
are you doing? I don’t like
that”?

I would describe him as a
super fan. He watches CNN
all the time, and we have
conversations about it all
the time, but not in a direc-
tive way. He loves CNN. If he
had a Nielsen box, we would
be in great shape. 

‘News on cable, not cable news’

CHRIS LICHT’S mission is to “restore [CNN’s]
reputation as the most trusted name in news.”

Jai Lennard

CNN will air “Overtime,”
an extension of “Real
Time With Bill Maher.”

Casey Curry Invision / AP

[Licht, from E1]

‘Elliott
Hundley:
Echo’

Where: Regen Projects,
6750 Santa Monica Blvd.,
L.A.

When: 10 a.m.-6 p.m
Tuesdays-Saturdays.
Closed Sundays and
Mondays. Through Feb. 19.

Info: regenprojects.com,
(310) 276-5424

For your safety

The Times is committed to
covering indoor arts and
entertainment events
during the COVID-19
pandemic. Because
attending carries risks
during this time, we
remind readers to follow
health and safety
guidelines as outlined by
the CDC and local health
officials.


